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L E T T E R  F R O M  T H E  D E A N

Sixty years ago, the School of Business and Economics began as the Department 
of Engineering Administration, when Michigan Technological University was 
known as the Michigan College of Mining and Technology. 

Since then, the needs of society have changed, our economy has changed, and our 
University has changed. Business schools, which play an important role in the 
US and global economies, must keep up with our ever-changing world. To give 
students the tools they need to compete and succeed, business education must 
change its focus to innovation, advancing new technologies, entrepreneurship, 
and business development.

At the School of Business and Economics, we are uniquely positioned to provide 
an education that will have a profound business and economic impact on the 
!elds of business that are so vital to our future. To meet the challenges of our 
economy now and going forward, we are committed to !nding avenues to merge 
business education with engineering and science education. We are striving to 
de!ne the role of business education at a technological university.

To meet the call for this new paradigm, this year the School of Business and 
Economics is adopting an aggressive plan for change that complements Michigan 
Tech’s strategic plan for growth. Our new mission, vision, and values will help 
our School develop leaders in business and innovation.

We are developing and implementing undergraduate and graduate curricula that 
are innovative, distinctive, and transformative. We are launching a new online 
program that will help our students keep pace with rapidly evolving technologies. 
We are forging partnerships with innovators in all avenues of the business world, 
many of whom are our alumni. You can learn more about the exciting changes in 
store at the School of Business and Economics in these pages.

As we continue to grow and change, we will be sharing our stories with you in the 
pages of this new magazine, Impact, and on our newly redesigned website: 
mtu.edu/business. Your feedback is important to us. Please get in touch with us at 
business@mtu.edu with your comments, news, and suggestions for stories.

Sincerely,

 
Darrell Radson

“We are 
striving to 
define the role 
of business 
education at a 
technological 
university.”
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INNOVATION.

GROWTH.
SCHOOL OF BUSINESS AND 

  ECONOMICS’ NEW DIRECTION

"e business world never stands still. New ideas, technologies, 
and innovations continually change our economy, our work, 
and our visions of the future. To keep up with the rapid pace 
of change, business education must evolve, too.
As a business school within a technological university, the School of Business and 
Economics possesses unique resources and opportunities to provide an education 
that will have a profound impact on the business world and the global economy. Our 
focus on innovation, advancing new technologies, entrepreneurship, and business 
development gives our School and our students a distinctive edge in meeting the chal-
lenges posed by the modern business environment.

"is year, the School of Business and Economics is launching an aggressive plan for 
change. With this plan, the School will be able to grow at a pace equal to the con-
tinually changing world of business, and our students will gain the tools they need to 
emerge as leaders, now and in the future.

Our plan for change includes the adoption of new mission, vision, and value state-
ments; the development of innovative programs; and other exciting changes. Here’s 
a brief look at the plan and some of the ways in which the School of Business and 
Economics will continue to grow during this academic year and beyond.
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Undergraduate programs

New curriculum

"e School of Business and Economics o#ers a new undergraduate 
business curriculum that is distinctive and innovative, one that will 
prepare students to become leaders in business innovation, develop-
ment, and entrepreneurship. "e undergraduate curriculum will be 
an avenue where business, engineering, and science education merge. 

Beginning in fall 2010, our new undergraduate curriculum will 
require students in all our majors to successfully complete a Business 
Development Experience during their senior year, which will allow 
our students to acquire the necessary skills for starting new businesses 
and expanding current businesses. "is addition to the curriculum 
will permit the School to take advantage of innovations in engineer-
ing and science that are taking place on campus. Students will

   •  Develop, write, and present a business plan for a new product or 
technology developed by a College of Engineering Senior Design 
Team; or

    •  Develop, write, and present a business development and a  
management plan for a campus Enterprise; or

    •  Successfully manage an investment portfolio through the Applied 
Portfolio Management Program (APMP).

New business majors

In fall 2009, the School of Business and Economics created six new 
degree programs from our previous Bachelor of Science in Business 
Administration with concentrations. "ese new degree programs 
represent a major step in the recognition and promotion of our 
undergraduate programs. We now o#er a BS in Accounting, Finance, 
Management, Management Information Systems, Marketing, and 
Operations and Systems Management.

MBA programs
"e School of Business and Economics, which began o#ering a 
Master of Business Administration (MBA) in 2006, is expanding its 
MBA program with a new curriculum, a new delivery format, and 
a new name: the Tech MBA. A new distance-learning program, the 
Tech MBA Online, will be introduced this fall.  

!e Tech MBA

"e Tech MBA is focused on Innovation and Technology Manage-
ment. "is on-campus program will continue to be delivered in a 
one-year accelerated format, with the majority of students coming 
directly from engineering and science undergraduate programs across 
the University. Among the distinctive features of the Tech MBA is 
the addition of a series of professional development and communica-
tion workshops that enhance our students’ skills and increase their 
chances for success in business.

!e Tech MBA Online

"e Tech MBA Online is a two-year, distance-learning program 
with the same Innovation and Technology Management focus as the 
on-campus Tech MBA. O#ering the program in an online format 
allows students around the country and across the globe to earn 
the Tech MBA. "e program includes two on-campus residencies 
and one international residency. Tech MBA Online students come 
together face-to-face in these residencies in a learning environment 
that complements their online courses. "e residencies allow students 
to interact with faculty, business leaders, and peers and o#er a chance 
to put newly acquired knowledge into practice. To read more about 
the Tech MBA Online, turn to page 17.

New lines of communication
To achieve our goals, the School of Business and Economics must 
maintain strong lines of communication with our current and pro-
spective students, our faculty, our alumni, the University as a whole, 
and the business community.

Our new website features comprehensive information about our 
School and its programs, along with frequent updates about School 
news and events. Please visit us online at mtu.edu/business.

Impact, our new magazine that you are enjoying now, will be dis-
tributed regularly in print and electronic formats and will o#er an 
in-depth look at the School of Business and Economics.

We’d love to hear your feedback as we continue to improve the 
School of Business and Economics. Please get in touch with us at 
business@mtu.edu.

MISSION
The School of Business and 

Economics integrates Michigan 
Technological University’s 

technological prominence with 
experience-based learning 
to develop leaders in global 

business and innovation  
and to advance knowledge 

through research.

The School of Business and 
Economics will be a nationally 
recognized business school 

known for our leadership 
in providing avenues for 

business education to merge 
with engineering and science 

education; our scholarly 
research; and for our students 

who become leaders in 
innovation, new technologies, 
entrepreneurship, and global 

business development.

As we educate our students,  
we value hard work, innovation, 
impact, collaboration, integrity, 

and risk taking.

VISION VALUES
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Roads to success
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W
hen students graduate from 
the School of Business and 
Economics, they set o# on 
divergent roads into the 

business world. Many alumni choose to 
chart their own course at the helm of a 
new business.

We’d like to introduce you to !ve of 
our enterprising alumni, whose careers 
run the gamut of innovative business 
endeavors. Jim Anttonen ’65 founded a 
sustainable construction !rm that has 
become a leader in its !eld. Kristina 
Marshall ’98 runs a growing nonpro!t 
organization that provides mentoring 
to middle and high school students. 
Venture capitalist John Rockwell ’79 
gives entrepreneurs the support they need 
to boost their businesses. Steve Vizanko 
’04 and Caleb Wendel ’07 own a thriving 
shop that caters to bicycling enthusiasts.

Each of these successful professionals 
earned their bachelor’s degrees from 
the School of Business and Economics, 
and all have gone on to make a unique 
mark in their chosen !elds. While these 
pioneering individuals—along with many 
more School of Business and Economics 
alumni—have arrived at success through 
di#erent paths, their stories all share one 
key element: a passion for innovation. 

Roads to success
OUR  
ALUMNI  
MAKE  
AN 
IMPACT
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Venture 
capitalist helps 
entrepreneurs 
build strong 
businesses
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“I came to Michigan Tech on a hockey scholarship,” said 
Rockwell, who lives in Silicon Valley. “I was one of twenty-
six guys on a team. We all made contributions, and when 
we worked together we could do some great things.

“"at same principle is true in the business world, too. I 
enjoy working with companies as a member of their team, 
helping them develop into great businesses.”

Rockwell, who has more than twenty-three years of !nan-
cial investment experience, currently serves as managing 
director of Element Partners, a private equity !rm that 
invests in high-growth companies o#ering innovative 
solutions to global energy, resource, and environmental 
problems. "e company, which is part of the Draper Fisher 
Jurvetson global venture capital network, has o$ces in 
Menlo Park, California, and Philadelphia.

Since 1995, Element’s team has successfully managed 
more than $1.2 billion in capital commitments in part-
nerships focused on investing in and pro!tably growing 
energy, industrial, and environment-related businesses.

Along with providing funding for pioneering companies in 
the !eld of clean technology, Rockwell provides strategic 
insights and industry contacts to help businesses grow.

“My goal is to build companies that are the best in their 
niche,” he said. 

Rockwell considered a career in chemical engineering 
before transferring to the School of Business and Econom-
ics for his undergraduate degree. He went on to earn an 
MBA from the Carlson School of Management at the 
University of Minnesota.

“I realized that I wanted to work with people,” he said of 
the switch from engineering to business.

Before joining Element Partners, Rockwell served as a 
partner at Advent International Corporation, invested and 
managed early-stage companies with Materia Ventures 
Associates, and held various positions in 3M Corporation’s 
Acquisitions and Business Development.

During his time at Materia, Rockwell scored a huge suc-
cess as CEO of Luxar Corporation. When he took the 
helm of the medical laser manufacturing !rm, the strug-
gling company was valued at $4 million. After two years 
under his direction, Luxar was valued at $130 million.

With millions of dollars on the table every time Rockwell 
does a deal, he’s looking for dynamic entrepreneurs who 
are o#ering new ways to solve problems. Of every 1,000 
business plans that come across his desk, Rockwell will 
choose to invest in just a couple of them.

“I’m looking for entrepreneurs who are really passionate,” 
he said, “and I like to work with people who have good 
leadership characteristics. It’s also important to be good at 
what you do on the technical side and also have a business 
perspective.”

As the clean tech !eld continues to expand, Rockwell 
expects the opportunities for investment to grow as well. 
"at’s an exciting prospect for an investor who loves the 
fast-paced nature of his work. 

“"e typical venture capitalist does about three deals every 
two years,” Rockwell said. “I like to be on six deals at a 
time, and I’m usually doing even more.”

For more information about Element Partners, visit  
elementpartners.com.

In his career as a venture capitalist, John Rockwell ’79 frequently draws 
on the knowledge he gained in his courses at the School of Business and 
Economics. He said that he picked up one of his most valuable business 
skills not in the classroom but on the ice.
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As owners of "e Bike Shop in Houghton, Vizanko and 
Wendel are discovering the thrills and challenges of 
running a %ourishing business that has quickly exceeded 
their on-paper projections.

“Our !rst year has been phenomenal,” said Wendel. “And 
this year has been even busier than last year.”

Vizanko and Wendel opened "e Bike Shop in April 
2008. As longtime bicycling enthusiasts, they knew the 
sport’s popularity was booming. While working together 
at a local cycling store during college, they discovered 
that many cyclists in the area would welcome a new 
business o#ering a variety of services to people who love 
to ride. 

In fact, as students, Vizanko and Wendel pitched their 
idea to open a bike shop in the Copper Country as a 
project for their entrepreneurship class.  

“We knew our market, and we knew the people we 
were trying to reach,” said Vizanko. “Most importantly, 
cycling is something we’re both passionate about.” 

All that legwork added up to more than a good grade on 
that class project for Wendel and Vizanko. "eir innova-
tive concept of a one-stop cycling shop is paying o# in 
the real world, too.

“We !gured that, after the !rst year in business, we’d be 
busy enough to hire our !rst employee,” Vizanko said. 
“After the !rst week we were open, we had to hire some-
one. After three months, we hired our second employee.”

“We are very lucky to have found employees who are as 
excited about bikes as we are,” Vizanko said. “"ere are 
times when Caleb or I can’t be here, and it’s comforting 
to know that we are leaving the shop in good hands with 
people who care.”

Vizanko and Wendel conceived of "e Bike Shop as more 
than just a store that sells all kinds of cycling equipment, 
from top-of-the-line bicycles to water bottles. It’s a life-
style destination for anyone who loves to ride. 

Customers often gather on the couches in the front of 
the shop to swap advice and road stories. "e owners are 
eager to share their extensive knowledge of the sport with 
riders who stop in to look for gear and take advantage 
of the expert services o#ered, which include repairs and 
tune-ups.

"e Bike Shop’s comprehensive marketing plan also plays 
a big part in its success. No surprise, since Wendel and 
Vizanko both focused on marketing as students. 

Customers can buy an array of T-shirts, hoodies, and 
other accoutrements that are screen-printed on-site 
with "e Bike Shop’s logo. "e business also has begun 
sponsoring cycling events, including the Miner’s Revenge 
Mountain Bike Race. Vizanko and Wendel enjoy taking 
cycling trips of their own that help them take the pulse of  
the sport and spread the word about their business.

Vizanko and Wendel forecast even more growth for 
"e Bike Shop, and they’re dedicated to working all the 
angles to keep their business pro!table. "ey’re also plan-
ning to “keep having an awesome time doing it.”

“We’re doing this because we really love it,” Vizanko said. 
“We’re excited: going to work every day and having fun.”

For more information about "e Bike Shop, visit 
goridebikes.com.

In their classes at the School of Business and Economics, Steve Vizanko ’04 
and Caleb Wendel ’07 learned how to craft a detailed business plan and 
meticulously estimate a new enterprise’s growth. 

Cycling enthusiasts 
roll their passion into 
a profitable business
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Caleb Wendel ’07, left, and  
Steve Vizanko ’04 in The Bike 
Shop, living their dream.
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“It hit me that my purpose was to make my 
life about helping kids,” said Marshall, who 
lives in Shelby Township with her husband, 
Duane Marshall, also a School of Business 
and Economics graduate.

While attending Warren Mott High School 
outside Detroit, Marshall learned !rsthand 
how mentoring can make a big di#erence in 
a young person’s life. She was one of the !rst 
high school students to take part in a new 
program called Winning Futures. "at guid-
ance helped Marshall to graduate in the top 
one percent of her class, and she earned Win-
ning Futures’ !rst grand prize and received 
its !rst scholarship. 

When Marshall returned to Michigan Tech 
after her co-op ended, she switched to the 
School of Business and Economics. After 
graduating, she knew exactly where she 
wanted to work.

“I went right to the founder of Winning 
Futures and told him I wanted a position,” 
Marshall said. Sam Cupp, the entrepreneur 
who launched Winning Futures in 1994, 
hired Marshall in 1998 to serve as the orga-
nization’s managing director. She has since 
been named president and CEO. 

When Marshall signed on with the organiza-
tion, Winning Futures was operating in one 
Michigan school district. She has led the pro-
gram’s expansion to six districts in southeast 
Michigan.

Marshall also has worked to expand the 
organization’s reach by making the successful 
mentoring curriculum available to students 
everywhere. Currently, twenty-two organiza-
tions in Michigan use the Winning Futures 
model, and the program has been adopted by 
agencies in nine other states as well.

“We want to reach as many children as possi-
ble,” Marshall said. “"rough the workbooks 
and training manuals we’ve developed, we’ve 
created a social entrepreneurship arm of our 
organization. We take our product and sell it 
to other nonpro!ts, schools, and parents. We 
then use those pro!ts for our local fundrais-
ing missions.”

Marshall said her long-term goal is to make 
Winning Futures a national program. 

“I want us to become the go-to agency for 
youth development curriculum,” she said.

"us far, Winning Futures has touched the 
lives of more than 16,000 students and given 
out more than $1.5 million in scholarships. 
In 2008, Crain’s Detroit Business acknowl-
edged Marshall’s e#orts by naming her one 
of its “Forty Under Forty.” "e list recognizes 
the top-forty in%uential business profession-
als, community activists, and leaders who are 
younger than age forty. 

Drawing upon her business school education, 
Marshall takes an entrepreneurial approach 
to running Winning Futures.

“We have innovative processes and systems 
in place, and we don’t allow rigid guidelines 
to a#ect the way we serve our kids,” she said. 
“We’re always looking at creative new ways to 
serve our mission.”

Marshall said that, at Winning Futures, she’s 
found the perfect opportunity to ful!ll her 
life’s mission of helping others. 

“What I enjoy most is seeing our organiza-
tion make an impact on young people’s 
lives,” she said.

For more information about Winning 
Futures, visit winningfutures.org.

Kristina (Sobczynski) Marshall ’98 began her education at Michigan Tech with an 
interest in environmental engineering and landed a student co-op job at General 
Motors. One evening while driving home from the GM plant in Ypsilanti, Marshall 
realized that she needed to turn her life in a completely di#erent direction.

Michigan CEO reaches 
out to today’s youth

Winning Futures has  
touched the lives of more  
than 16,000 students and 
given out more than  
$1.5 million in scholarships.
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Construction company 
owner leads his field with 
green practices 
Jim Anttonen ’65 became a pioneer in environmentally sustainable 
construction long before the term “sustainable” became a household word.
In 1985, Anttonen launched ARS Denver Inc. with his 
partner, Kim Haarberg. "e Colorado-based corporation 
has grown to become one of the top !rms in the country 
specializing in soil stabilization and asphalt reclamation.

Using methods that are friendly to the environment, 
including the grinding and repurposing of existing 
asphalt, ARS Denver prepares roadways and other thor-
oughfares to be paved.

“We were one of the companies that pioneered full-depth 
asphalt reclamation in this part of the country,” said  
Anttonen.

"e green practices that helped cement ARS Denver’s 
success don’t just preserve the environment. Sustainable 
measures reduce costs and, therefore, make good business 
sense, as well.

“My philosophy has always been to leave something for 
the next guy,” he said.
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Denver International Airport

ARS Denver has tackled more than 3,000 projects during 
the last two decades, including a number of grand-scale 
endeavors: highways, state parks, and citywide bike 
paths. When Denver International Airport was being 
built in the 1990s, the company prepared all the parking 
areas, the major highway in and out of the airport, and 
all the runways, including the longest public-use runway 
in the United States.

Although Anttonen has found great success as the  
owner of a business, he didn’t jump into entrepreneurship 
right out of college. He served in Vietnam after graduat-
ing from Michigan Tech, then sold construction and 
mining equipment for eighteen years before launching  
his !rst business.

“I went from selling a piece of equipment to telling cli-
ents, ‘Why don’t I just buy the equipment myself and do 
the work for you?’” he said.

As a Michigan Tech graduate, Anttonen had no trouble 
making industry contacts. Many of his fellow alumni 
worked in the mining and construction industries, and 
he had built a strong business network during his sales 
days, as well.

“I already had my foot in the door,” he said.  
“Having a good reputation is very important in the  
construction business.”

Anttonen said that his years of marketing and sales 
experience gave him an edge when he went into business 
for himself. "e marketing principles he !rst discovered 
in his classes at Tech still come in handy when he’s going 
after big government contracts.

“We know how to talk to cities and counties and states,” 
Anttonen said. “In fact, most of our jobs have been with 
governmental agencies this year, since the home-building 
industry is struggling right now.”

Anttonen stepped down as president of ARS Denver  
this year, but not so he could retire, he quickly added. 
He’s now seeking out new opportunities to keep his 
company growing.

ARS Denver, which employs about eighty people,  
continues to complete more than 100 projects per  
year throughout the western states. "e !rm recently 
launched a training division in partnership with several 
universities and has forged a partnership with a recycling 
company. Anttonen also is overseeing a new land  
development venture.

“"e company’s not slowing down, and I’m not, either,” 
he said. “We’re going to keep on going and going.”

For more information about ARS Denver, visit  
arsdenver.com.
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Save the date for  
MBA golf outing
The MBA Association is planning a golf scramble at 
Portage Lake Golf Course during alumni weekend so 
students, alumni, and friends can participate in some 
friendly competition. 

Date: Saturday, August 7, from 1:00 PM to 6:00 PM 

Contact Event Coordinator Brett Waterson-Rosso to 
participate or become a sponsor at btrosso@mtu.edu.

Tell us your story   Are you an alumnus or 
alumna of the School of Business and Economics 
who would like to share your career experiences in 
our magazine and on our website (mtu.edu/business)? 
We’d love to hear your story! Please get in touch at 
business@mtu.edu.

Call for alumni/class notes  Career 
change? Wedding? Continuing your education? New 
child? The School of Business and Economics wants 
to hear from you. 

Visit mtu.edu/business/contact to submit your news 
and look for it in our next Impact.

Call for Presidential 
Council of Alumnae 
nominations
"e members of the Michigan Tech Presidential Council 
of Alumnae (PCA) are recognized for achievements in a 
number of areas such as educational excellence, profes-
sional accomplishments, past student service, current 
community services, University support, and other 
success. "e PCA’s main responsibility is to advise the 
president on campus climate issues and provide sugges-
tions for enhancing the University’s environment for 
students, especially women. 

Do you know of anyone who deserves this noteworthy 
recognition? Email business@mtu.edu to submit your 
nominee and reason for nomination. 
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Tech MBA goes global
Advance your career from anywhere
Students who live and work any-
where in the world will soon have 
the opportunity to earn a Tech 
MBA online. "e School of Busi-
ness and Economics will launch 
the Tech MBA Online in fall 2010.
“"e new two-year online program will  
bring the Tech MBA’s academic curriculum 
and professional development resources to  
a distance-learning environment,” said  
Ruth Archer, director of graduate business 
programs. Faculty and students will  
interact on the Internet using Blackboard 
educational software.

Just as with the on-campus MBA, the online 
program will focus on innovation and tech-
nology management. As a Master of Business 
Administration program tied to a techno-
logical university, the Tech MBA is geared 
toward professionals who work in a diverse 
number of !elds.

“Our MBA programs, on campus and 
online, understand scientists, engineers,  
and others who work in technical areas,” 
Archer said. “We want to help students  
gain their competitive edge and advance  
in their careers.” 

Tech MBA Online students will attend 
two extended weekend residencies on the 
Michigan Tech campus and one weeklong 
international residency. During the residen-
cies, students work together to develop their 
teamwork and oral presentation skills. "ey 
also interact and get to know faculty mem-
bers and business leaders. "e international 
residency allows students to achieve a global 
perspective on innovation and technology 
management.

For more information, visit  
mbaonline.mtu.edu.
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NETWORKING
Make connections through social media

By carving out a strong Internet presence, 
the Tech MBA program connects with stu-
dents far beyond the walls of the classroom.  
In the past year, the Tech MBA program has established 
a vibrant identity in the world of online social media. A 
blog, the MBA Experience at Michigan Tech, o#ers an 
in-depth view of the program, and pages on Facebook 
and LinkedIn, two popular networking sites, spark 
conversations among students, alumni, faculty, and sta#. 
A lively Twitter account serves up instant bites of news, 
useful information, and inspiration.

Ruth Archer, director of graduate business programs, 
launched the Tech MBA into the fast-moving realm of 
social media last year and contributes to the program’s 
various online endeavors. She learned how to jump into 
the online domain by taking a class o#ered by adjunct 
lecturer Hajj E. Flemings as part of the Michigan Tech 
Enterprise Program.

With Twitter and other social media tools, Archer is 
speaking the language of current and prospective MBA 
students, whose use of the web in their professional lives 
continues to increase. 

“I have a lot of fun with Twitter,” Archer said. “One 
MBA student who follows me said that other MBA 
students who aren’t reading my tweets are really missing 
out. "at was nice to hear.”

Archer also created a LinkedIn page for MBA alumni, so 
graduates can share professional contacts, job opportuni-
ties, and other career resources. (LinkedIn hosts a group 
for all Michigan Tech alumni, as well.)

“LinkedIn is an easy way to stay in touch with people,” 
Archer said. 

“Mastering social media is vital for students currently 
working toward their MBAs,” Archer said. During a 
series of Professional Development Seminars, Tech MBA 
students learn valuable online skills, including creating  
a LinkedIn page, establishing a professional online  
presence on the web, and creating a visual résumé.

“In most MBA programs, you just take classes and  
complete projects. "at’s not what our MBA is all  
about,” Archer said. “Our program is about curriculum 
and accreditation, of course, but it’s also about profes-
sional development and networking. "ose skills are  
just as critical.” 
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Connect with us
Stay up to date by connecting with us 
through social networking websites. 
Find us on Twitter, Facebook, 
YouTube, and LinkedIn at the links 
listed below.

www.twitter.com/businessattech

www.facebook.com/businessattech

www.youtube.com/businessattech

http://bit.ly/businessattech

New look
"e School’s website (right) has been 
updated to provide news, events, and 
the latest information about our pro-
grams, students, faculty, and sta#.
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Faculty 
Globe Trekkers

WILLIAM BREFFLE, Estes Park, CO
Colorado State University: Pathways to Success 

“Increasing Human Capacity for Global Human-Wildlife 
Coexistence”

ALAN BROKAW, Chicago, IL
Marketing Management Association

“An Exploratory Examination of Consumer
Behavior and the Fear of Rare Events”

GARY CAMPBELL, Portland, OR
Business and Sustainability

“Fighting Resistance with Community  
Engagement: The Case of Kennecott”
Perth, Australia
ALTA

“Copper in Global Market: What’s Next?”

JAMES GALE, St. Louis, MO
Missouri Valley Economics Association 

“The Economics of Agricultural Fairs”

SONIA GOLTZ, Anaheim, CA
Academy of Management 

 “Within-Group Design Options and the  
Questions They Can Answer”
   Phoenix, AZ
Association for Behavior Analysis International 

“Perceived Fairness of Groups and Organizations:  
A Human Foraging Rule?”

GREG GRAMAN, Orlando, FL 
Production and Operations Management Society 

“Value Recovery in the Built Environment”

DEAN JOHNSON, Las Vegas, NV
Global Business International

“ Is a Project’s Initial Investment Risk Free? 
A Decision Tree Paradox” 

DANA JOHNSON, Orlando, FL
Production and Operations Management Society

“Beliefs on Climate change and the Impact on Firms’  
Operations and Integrating a Multidisciplinary Program 
Using Concept Mapping”

PAT JOYCE, Tucson, AZ
Economic Science Association

“Stuck in the Middle: An Analysis of  
the Median Voter in a Binary Choice Game”

TOM MERZ, New Zealand
Massey University

“Stuck in the Middle: An Analysis of  
the Median Voter in a Binary Choice Game”

PAUL NELSON, Washington, DC
National Collegiate Inventors and Innovators Alliance  

“Failure and Success Experiences in Commercializing 
Student Inventions”

DAVID OROZCO, Chicago, IL
Economic Growth 

“Innovation Policy and Friends of the Court Patent  Right 
Advocacy before the US Supreme Court”
Munich, Germany
Munich Intellectual Property Law Center 

“Innovation Policy and Friends of the Court”

R E S E A R C H
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In 2008 and 2009, faculty members in the School of Business and 
Economics presented their research and shared their expertise 
across the nation and around the world. 
The dot colors correspond with faculty members’ presentation locations.

LATHA POONAMALLEE, Anaheim, CA
Academy of Management 

“Critical Analyses Organization and Social Theorizing”

   HOWARD QI, Chicago, IL
Academy of Finance 

 “Constant Dividend Growth and Capital Structure”
Dallas, TX
Financial Management Association

“Predict Default Correlation from Equity Correlation”

MARK ROBERTS, Albuquerque, NM
Ecological Society of America 

“Reclamation of the Flambeau Mine”
  
MARIA SCHUTTE, Grapevine, TX
Financial Management Association

“Creative Destruction and Firm-Specific 
Volatility Around the World”
Turin, Italy
Financial Management Association

“Where’s the Liquidity? Information and 
Transaction Costs in Asset Prices”

MANISH SRIVASTAVA, Anaheim, CA
Academy of Management 

“The Effects of Network and Cluster  
Resources on Firm Innovation”
Cologne, Germany
Strategic Management Society International 

“ All That Glitter is Not Golt: The Impact of Network and
Cluster Tech Resources on the Breakthrough Innovations”

JOEL TUORINIEMI, Long Beach, CA
Academy of Legal Studies International 

“Equitable Tolling Revisited: An Examination of Refund 
Claims Under Irc Section 6511”



Examining the  
Great Lakes
Connecting the environment  
and the economy
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"e Great Lakes help shape the industries, recreation, 
and culture of the people who live near them. "e 
activities of those residents, in turn, a#ect the lakes 
and their ability to provide economic services in the 
future through a feedback loop.
William S. Bre&e, associate professor of natural resource econom-
ics, is conducting research that explores this symbiotic relationship 
between the Great Lakes and the population surrounding them.  
"e project, “Assessing the Carrying Capacity of the Great Lakes 
Natural Environment of Western Michigan,” examines the long-term 
environmental and economic impact of human activity on one of the 
Great Lakes—Lake Michigan.

In October 2008, Bre&e received a $115,100 grant from the Colcom 
Foundation for the project, for which he has assembled a multidisci-
plinary team of researchers. Currently, the group’s work focuses on 
the western region of Michigan that borders Lake Michigan in com-
munities such as Grand Rapids, Kalamazoo, and Saugatuck, among 
many others. In future projects, Bre&e plans to extend his research to 
the entire Great Lakes region.

"e optimal number and types of uses that the Great Lakes can sup-
port, or their carrying capacity, is determined in part by a variety of 
environmental stressors, such as the introduction of zebra mussels, 
contamination of wetlands and watersheds, and population density. 
According to Bre&e, the ways in which these stressors are managed 
play a major role in whether resource use is sustainable or whether 
carrying capacity is exceeded. 

As part of that assessment, he and his team aim to investigate the 
heart of residents’ attitudes, opinions, and preferences about the 
Great Lakes and how the resources are being utilized. To do this, the 
researchers are administering a series of surveys. 

"rough survey questions, the researchers will learn how people use 
the Great Lakes, what they know about environmental stressors, which 
stressors they are most concerned about, and what they think are the 
best policies for the limited funds available to address those issues.

"e information gleaned from the surveys is being used, along with 
additional data about the western region of Michigan bordering Lake 
Michigan, to build a dynamic systems model. "is research tool 
will show the path of how one of the Great Lakes has been used as a 
resource over time and its possible future fate. "e data generated by 
the model will then serve as a springboard for future studies. 

Bre&e said he hopes that, ultimately, the research will aid in the 
development of environmental management tools that sustain the 
environmental services provided by Great Lakes resources.

“It’s a question of how much we use today versus how much we save 
for future generations,” he said. “We want to focus on managing 
environmental stress in ways that maintain the capacity of the natural 
environment to provide services to future generations at a constant 
level or better.”

In future projects, 
Breffle plans to 
extend his research 
to the entire Great 
Lakes region. 

The invasive zebra mussels are one 
of the environmental threats being 
studied by a multidisciplnary team 
led by William Breffle.
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OUR 
 STUDENTS 
    ON THE 

   NEW 
    FRONTIER
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"ere’s no question about it — the 
successful marketers of the twenty-!rst 
century must be masters of the digital 
arena. Last fall, the School of Business 
and Economics o#ered its !rst digital 
marketing class to help students gain 
an edge on the Internet.
True to its subject, the class was taught almost entirely 
online by instructor Cindy McColley, manager of digital 
advertising for General Motors service and parts opera-
tions. McColley drew on more than twenty years of 
marketing experience to make sure that students knew 
the ins and outs of the emerging forms of media that are 
changing the way the world communicates.

McColley began her teaching by delivering four online 
sessions in spring 2009 as part of Alan Brokaw’s Con-
sumer Behavior class. She welcomed the opportunity  
to work with Michigan Tech students again when  
Dean Radson invited her to develop a full course on 
digital marketing.

“Students who attain an understanding of digital market-
ing are going to be ahead of those who do not,” she said.

McColley said that students cannot underestimate how 
important the digital realm has become to the marketing 
profession. "e skills she taught in the digital marketing 
class would bene!t anyone who is interested in promoting 
their work and products, from entrepreneurs to engineers.

“If someone is in the market for anything—for any 
product or service—they’re online,” McColley said. 
“Everything has to be marketed, so everyone can  
bene!t from understanding digital marketing. If you 

become a doctor, you have to understand how to market 
your services.

“As part of the class learning objectives, I think it’s very 
important to provide students with hands-on experience 
to learn how to market on the Internet,” McColley said.

McColley, who is based in the Detroit area, met with her 
students face-to-face during a campus visit this fall.

Using Blackboard educational software and a blog that 
McColley set up for the class (LearningDigitalMarket-
ing.typepad.com), students explored the ever-expanding 
world of digital media, from the professional network-
ing site LinkedIn to the streaming video hub Hulu. "e 
class kicked o# with an online scavenger hunt that sent 
students scrambling all over the web for information.

In addition to their online work, students also gained 
real-life experience as digital marketers. "ey worked in 
teams with four start-up companies, including one that 
was founded by a recent Michigan Tech graduate, to 
create digital marketing plans that met these %edgling 
businesses’ needs.

"e teams presented their plans not just to the business 
owners but also to several heavyweights in the realm of 
digital marketing. Professionals from Google, Yahoo, 
Digitas, and SMG judged the Internet marketing plans.

As the students interacted with McColley and each other 
in person and online, they shaped the body of knowl-
edge, à la Wikipedia, that will inform future digital 
marketing classes, she said.

“"ey became contributors to the learning,” McColley 
said. “As the students posted on my blog, they created 
new insights. "at’s one of the reasons why the online 
community is so valuable.”
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Poppy King started her !rst business when she 
was eighteen, forging success from a unique 
idea. Since then, the native of Melbourne, Aus-
tralia, has earned the title of Lipstick Queen by 
introducing a series of cosmetic products that have 
garnered a fervent global following.
King believes that anyone can transform a great idea into a 
thriving business. She brought that inspiring message to the 
Michigan Tech campus during Entrepreneurship Week in 
November. As this year’s Distinguished Entrepreneur, King 
shared her success story and o#ered advice to enterprising 
students.

During Entrepreneurship Week, Michigan Tech joins the 
global celebration of business innovation and enterprise. "is 
year, the event was sponsored and organized by a student group, 
the Entrepreneurs Club, with support from the Institute for Leader-
ship and Innovation (formerly CenTILE), the School of Business and 
Economics, and grants from the Michigan Initiative for  
Innovation and Entrepreneurship.

Larry Mark, president of the Entrepreneurs Club, said that 
he encouraged his peers of all majors to check out the 
Entrepreneurship Week events.

“Students gained a lot of knowledge, and it was 
fun and entertaining, too,” he said.

As part of the weeklong slate of events, 
several self-made women and men joined 
Poppy King in visiting the campus and 
talking with students about how to 
become an entrepreneur. Students also 
got the chance to take their own busi-
ness ideas for a test run.
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Extreme Entrepreneurship Tour
"e national tour returned for the third 
consecutive year to Michigan Tech. During 
a high-energy presentation, a lively group of 
young entrepreneurs from diverse corners 
of the business world discussed how they’ve 
carved out their own niches and answered 
questions from students who want to do  
the same.

Elevator Pitch Competition
In rapid-!re fashion, students presented their 
ideas for new businesses during this fast-
paced annual contest. "e winners received 
seed money to help make their concepts 
a reality and will have the opportunity to 
travel to Chicago this year for a national 
elevator pitch competition.

Distinguished Entrepreneur 
presentations
In her engaging book, Lessons of a Lipstick 
Queen, Poppy King explained how she built 
an international market for her cosmetic 
products and o#ered practical advice for 
those who want to bring their own ideas to 
fruition. She read from the book and signed 
copies at the J. R. Van Pelt and Opie Library. 
Later that day, King talked about her enter-
prising experiences during a presentation at 
Fisher Hall.

Women in Technology panel gets female 
professionals talking
Women who work in technological 
!elds have stories to tell. "at’s why 
Associate Professors Mari W. Buche 
and Chelley M. Vician invited a 
diverse group of female technology 
professionals to describe their expe-
riences during the second annual 
Women in Technology event. 
"e event was hosted by the School of 
Business and Economics in March as part 
of Michigan Tech’s campus-wide Women’s 
Month. "e panel discussion was sponsored 
by a grant from the Ford Foundation.

Buche and Vician brought together women 
who are at di#erent points on their career 
trajectories for a candid discussion. 

"e panelists were Michele Blau, IBM, 
senior manager, IT delivery project manage-
ment and enterprise automation distributed 
services; Lara Lane, Ford Motor Company, 
NextGen AVS application supervisor; Amy 
Lemley, self-employed, computer diagnos-
tics and repair; Sue Lines, self-employed, IT 
services and business consulting; and Cindy 
Watson, Ford Motor Company, ITO S3 
supervisor, order ful!llment practice. 

“Students also had the opportunity to chat 
with the panelists at a reception and attend 

an evening workshop,” Buche said. “"e 
event was created to attract more women 
to technology !elds and to explain some of 
the wide variety of career choices and paths 
available,” she said. 

"e panelists stressed that technology careers 
do not necessarily involve programming, 
writing code, or residing in a cubicle. Social 
interaction, interpersonal communication, 
and problem-solving skills are vital for 
anyone entering these career tracks. 

"e panelists agreed that technology- 
related careers are rewarding and constantly 
changing.

Entrepreneurship Week events

For more information, please visit the School of Business and Economics website, mtu.edu/business.

School of Business and Economics  Impact Summer 2010 27



Faculty Publications

2009 Annual Conference of 
the Marketing Management 
Association 
Brokaw, A. J., Merz, T. E., 
Seigel, M. A. (2009). “An 
Exploratory Examination of 
Consumer Behavior and the Fear 
of Rare Events,” pp. 118-23.

2009 Proceedings of the 20th 
Annual Conference of the 
Production and Operations 
Management Society (POMS) 
Graman, G. A. (2009). 
“Value Recovery in the Built 
Environment: A Supply Chain 
Perspective.” 

Advances in Consumer Research
Hong, S. (2009). “Commodify 
"yself: Neither MySpace® nor 
Your Space but a Space for Mass-
Objecti!cation of Subjects,” 36, 
pp. 355-61.

ALTA 2009 Copper Conference 
Proceedings 
Coauthored by Roberts, M. C. 
(May 28-29, 2009) “Copper in 
the Global Economy,” Invited 
Opening Presentation at the 
ALTA 2009 Copper Conference, 
pp. 1-15.

!e American  
Business Law Journal
Orozco, D., Mishra, S., 
Krasnikov, A. (2009). “Rational 
Design Rights Ignorance,” 46. 

Annals of Finance
Qi, H., Liu, S., Wu, C. (2009). 
“On the calibration of structural 
credit spread models,” Vol. 5, 
No. 2, pp. 189-209.

!e Annual MBAA  
International Conference 
Madhav, S. N., Min, J. 
(2009). “Knowledge Process 
Outsourcing (KPO) for 
Marketing Research Services.”

Contemporary  
Accounting Research
Davis, L. R., Soo, B., 
Trompeter, G. (2009). “Auditor 
Tenure, Auditor Independence 
and Earnings Management.”

CA: Action Research
Poonamallee, L. C., Huxham, 
S., Stringer, E., and Dick, 
B. (Ed.), (2009). “Building 
Grounded "eory in Action 
Research through the Interplay 
of Subjective Ontology and 
Objective Epistemology "eory 
and Action Research: An i\
Illustration,” 1st ed., Vol. 7. 

European Financial Management 
Association Meetings
Brockman, P., Liebenberg, 
I., Schutte, M. G. (2009). 
“Comovement, Information 
Comovement, and the Business 
Cycle,” Turin, Italy.
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!e Financial Analyst Journal 
Schutte, M. G., Unlu, E., Ennis, 
R. (Ed.), (2009). “Does Analyst 
Coverage Reduce Noise?” 
3rd ed., Vol. 65, pp. 40-54. 
Charlottesville, VA.
2009 Graham and Dodd Scroll 
Award for Excellence in Financial 
Writing by the CFA Institute.

Great Britain: Renewable Energy 
From Forest Resources in the 
United States
Johnson, D. M., Solomon, 
B. D., Luzadis, V. (Ed.), 
(2009). “Market Analysis and 
Considerations for Alternative 
Energy Technologies,” Taylor and 
Francis. 

International Journal of Ecological 
Economics and Statistics
Bre"e, W. S. (2009). “In pursuit 
of the optimal design: a guide for 
choice experiment practitioners,” 
Vol. 14, pp. 3-14. 

International Journal of 
Environmental Engineering
Johnson, D. M., Froese, R., 
Waterstraut, J. R., Whitmarsh, 
J. H., Martin, A, and Miller, 
C. (2009). “Business Viability 
of Biomass Co-Firing and 
Gasi!cation for Electricity 
Generation,” Vol. 1, No. 4, pp. 
405-31. 

International Journal of Global 
Business and Economics
Johnson, D. L., Qi, H. (2009). 
“Is a Project’s Initial Investment 
Riskfree? A Decision Tree 
Paradox,” Vol. 2, No. 2, pp. 
76-82.

International Journal of 
Information and Operations 
Management Education 
Johnson, D. M., Hodur, C. 
M., Sickels, T. N., Skinner, P. 
(2009). “A Pedagogical Approach 
Integrating Research and 
Applied Learning in a Graduate 
OM Course,” Vol. 3, No. 2, pp. 
149-63. 

International Journal Of 
Knowledge Management Studies 
Pelc, K., Kurokawa, S., Senoo, 
D. (2009). “An interface between 
strategic management and 
knowledge management” in Vol. 
3, No. 1/2 , pp. 3. 

Journal of Management Education
Walck, C. L. (2009). 
“Integrating sustainability into 
management education: A dean’s 
perspective,” Vol. 33, pp. 384-90. 

!e Journal of Marketing 
Orozco, D. (2009). “Evaluating 
"e Financial Impact of 
Branding—Using Trademarks: 
A Framework and Empirical 
Evidence” 73.

Journal of Relationship Marketing 
Hong, S. and Wang, Y. J. 
(2009). “When Relationship 
Marketing Collides with 
Technology.” Vol. 8, No. 3, pp. 
213-30.

Marine Policy
Bre"e, W. S., Maroney, K. 
K. (2009). “"e restoration 
of !shing services and the 
conveyance of risk information 
in the southern California 
bight,” Vol. 33, pp. 561-70. 

Minerals and Energy: Raw 
Materials Reports 
Roberts, M. C. (2009). 
“Synchronization and 
Co-Movement of Metal Prices,” 
London: Routledge. 3rd Ed., 
Vol. 23, pp. 105-18.

National Collegiate Inventors 
and Innovators Alliance 2009 
Conference Proceedings
Nelson, P. A., and Lumsdaine, 
E., (March 19-21, 2009). 
“Failures and Success in 
Commercializing Student 
Inventions.” 

Dana Johnson, professor of 
operations and supply chain 
management.

Dean Johnson, associate professor of "nance.
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Northern Journal of  
Applied Forestry 
Pickens, J. B., Johnson, D. 
L., Orr, B. D., Reed, D. D., 
Webster, C. E., Schmierer, J. M. 
(2009). “Reply to Comment of 
John F. Wagner, Associate Editor 
Concerning:  Expected Rates 
of Value Growth for Individual 
Sugar Maple Crop Trees in the 
Great Lakes Region.”

Ohio Northern University  
Law Review
Tuoriniemi, J. C., Reinsch, R. 
W. (Spring 2009) “Return to 
Camelot—A Statutory Model 
for Judicial Examinations of 
Employment Agreements with 
Shortened Period of Limitation 
Clauses.”  

OMEGA, !e International 
Journal of Management Science 
Sanders, N. R., Graman, G. A. 
(Ed.), (2009).“Quantifying Costs 
of Forecast Errors: A Case Study 
of the Service Environment,” 1st 
Ed., Vol. 37, pp. 116-25.

Proceedings of the 2009 American 
Accounting Association Midwest 
Region Meeting
Buche, M. W., Davis, L. R., 
and Vician, C. (April 2009) 
“Technology acceptance and 
performance with online quizzes 
in an introductory accounting 
course: preliminary results.”

Proceedings of the 2009 Industrial 
Engineering Research Conference 
Johnson, D. M., Bohmann, L. 
J., Mattila, K. G., Mukherjee, 
A., Onder, N., Sutherland, 
J. W. (2009). “Developing a 
Curriculum in Service Systems 
Engineering, p. 5. 

Proceedings of the 2009 
International SIGEd/International 
Association of Information 
Management Conference  
(Best paper !nalist)
Buche, M. W., Davis, L. R., 
and Vician, C. (December 
2009)“Technology acceptance 
and e-learning performance 
in a non-technology intensive 
course.”

Procedings of the Production and 
Operations Management Society  
Annual Conference 
Johnson, D. M., Halvorsen, K., 
Solomon, B. (2009). “Beliefs on 
Climate Change and the Impact 
on Firms’ Operations.” 

Procedings of the Production and 
Operations Management Society  
Annual Conference 
Johnson, D. M., Bohmann, 
L., Mattila, K., Onder, N., 
Mukherjee, A., Sutherland, J. W. 
(2009). “Integrating a Multi-
Disciplinary Program Using 
Concept Mapping.” 

Production Planning and Control 
Graman, G. A., Sanders, N. 
R., Archer, G. E., (2009). 
“Modeling the Tradeo# Between 
Postponement Capacity and 
Forecast Accuracy” Vol. 20, No. 
3, pp. 206-15.

Renewable Energy from Forest 
Resources in the United States
Johnson, D. M., Solomon, B. 
D., Luzadis, V. A. (Ed.), (2009). 
“Cost and Financial Feasibility 
of Bioenergy: Regional Case 
Studies of Two Electric Power 
Technologies.” Great Britain: 
Taylor and Francis. 

Resources Policy 
Roberts, M. C. (2009). 
“Duration and Characteristics of 
Metal Price Cycles,” Amsterdam: 
Elsevier. Vol. 34, pp. 87-102.

Total Quality Management and 
Business Excellence Journal
Quinn, A., LeMay, G., Larsen, P., 
Johnson, D. M. (2009). “Service 
Quality in Higher Education,” 
Vol. 20, No. 2, pp. 139-52.

Total Quality Management and 
Business Excellence Journal
Weinstein L., Vokurka, R. J., 
Graman, G. A. (2009) “Cost 
and Quality of Maintenance: 
Improvement Approaches”  
Vol. 20, No. 5, pp. 497-507.  

Mari Buche, associate 
professor of management 
information systems. 
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L O O K I N G  B A C K

Fisher Hall, circa 1970s, and Accounting Professor Sam Tidwell 
leads the discussion. 

Teaching at Michigan Tech from 1956 to 1984, Sam’s legacy 
runs long and deep: He launched the School’s accounting 
program, wrote a landmark text for public school account-
ing, counseled hundreds of students on business careers, and 
received red ties from those who passed the CPA exam.

Do you remember?



Michigan Technological University
School of Business and Economics
1400 Townsend Drive
Houghton, MI 49931-1295

We invite you to be a part of our 
mission, our School, and our efforts 
to shape future leaders. You can help 
by giving to one of the funds found 
on our website at mtu.edu/business/
administration/giving-opportunities, by 
contacting the Michigan Tech Fund, 
or by using the enclosed envelope 
to initiate an individual gift. Every 
donation helps make a big difference 
in our students’ lives.

Support for student programs exceeds 
$4 million and includes the Applied 
Portfolio Management Program, the 
Tidwell Student Center, the Michigan 
Tech MBA, and much more.

Be a part of the legacy

“Thank you for awarding me a School of Business 
and Economics scholarship. It is greatly 
appreciated. Without the help of this scholarship, 
I’m not sure if I would be here at Michigan Tech. 
Thank you again for the opportunity.”

—Corinne Borel, Class of 2012 
Recipient of the First-Year Freshman Scholarship


